To earn a hiving is the natural and safe

way of utilizing homan

Hubbard.

energy.-

—Elbert

{

FESY m«\%p SEIFFING |

-'"'"!.H‘H h

~ INRON Nﬁﬂﬁlﬂ

Orozco In Drsgutse Eludes Fed-
eral Agents and Visits His
Family in El Paso

[Associated Press by Federal Wireless]
EL PASO, Texas, Aug. 27.—Rumors

'BUSINESSHEN
- WOULD BOYCOTT
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1.5, OFFICIALS
- SANGLINE THAT

GEDRGIA TRADE ~ CRYSIS 15 PAST

[Assoclated Press by Federal Wireless)
PORTERVILLE, California, August
27.—An official of the Businessmen's |

Assoclation of this city announces |
that he will present a resolution be- |

|
| {Associated Press by Federal Wireless]

fore a meeting of the board of direc-
tors on Monday urging that the busi-

| nessmen and residents of Porterville

boycott all Georgian products until
that stale undertankes “more vigorous
action to apprehend those in the par-
ty which abducted Leo Frank from
the mu- prison Inrm and murdered

| him.™

IN WAR ARENA

BRITISH EXCHANGE

PS TO LOW MARK,
. Y. Ang. 27.—The

_ £xchange are the low-
a hundred years and the Brit-

' German Amhassador Ballevos; Chinese Busi

' His.Government Will Meet
U. §. Demands

| WASHINGTON, D. C., August 27.—
The German ambassador stated in an
interview with SBecretary Lansing yes-
terdad’ that it was his belief that a
further communication from Berlin
may be expected, in which the Ger-
man government will outline a sub-
marine policy satisfactory to the con-
tentions of the American government.
The policy will inclade & suspension
of submarine warfare against passen-
ger ships. .

Secretary lLansing, following a pro-
longed conference with von Bernstorl,
appeared more hopeful than gt any
time since the news of the destruc-
tion of the Arabic, but was reserved
in his statements on the general sit-
vation. On the other hand, officials of
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smen of ’Fnsco Scores Seuetary for Repri-

Want New Transpacific
Ice
(Special -by Mareconi Wireless to Ha-
wali Shippo)

Chinese chamber cf commerce here
yesterday passed resolutions ucging
the subsidizing by the Chinese govern-
ment of the proposed Chinese steam-
ship line for the transpacific service.

The Kyoto chetry blossom dancers,
who .have been held at Angel Island
for the past several weeks, will be al-
lowed to land tomorrow, the Japanese
fair commissioners having given a
bond that they will leave the copntry
at the conelusion of their services at
the fair.

Another annoying difference be-
tween the exhibitors at the Japanese
pavilien and ‘the federal a ties
‘was satisfactorjly settled

SAN FRANCISCO, August 26.—The

manding Commanding Offi-
cer; ! y Misplaced

| [Associated Press by Fedsral Wirsiess]
{ WASHINGTON, D. C,, Aug. 27. —
The .ouw spaech of Col. Roose-
velt and Garrison’s repri-
man of Gen. Wood has created a pro-
found sensation. Rooseveltl, in reply.
further scored the administration yes-
terday. ‘“The secretary of war acted
gnjustly in  reprimanding Ceneral
Wood,” Mr. Roosevelt. “General
Wood not know what I intended
to say, and s not responsihle for my
speech.

“If the administration had display-
ed one-tenth of the mtgy in holding

Mexico - cusibie

GETTOGETHER'

LONGLEY'S PLEA
ONPINEPROBLEM

Says Shnpmnts on Consign
ment Only Tend Yo .Bmk
Price in S. F. Markets

The territorial marketing division
has a new plan for facilitating the
shipment of Oshu-grown pineapples to
the mainiand. According to Supt. A, T.
Longley it will endeavor to have all
the local pineapple shippers market
their fruit through the division’s office,

“If we can do this,” explained Mr.
Longley, “we can regulate the San
Francisco market and get a much bet-
ter price for the fruit than at present,
When the shippers in Honplulu con-
sign their fruit to produce deslers ll
San Francisco they never know what
they are going o get for it, While the
marketing division cannot
a price, if the shipmeuts ure
through us we will ship just
fruit to fill u;e market, and
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,’the government express themselves fis
most sanguine over the .outlook and |the
predicted a satisfactory solution, with.
‘the American demands upon Garm M
practically conceded. ;
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is discouraging, usd Mr. Wheeler. rumutmwﬂm :

To that end, they use the trade journals extensively.
Then, tao, they have a publication of .their own which
goes to the dealer and another which goes to-their agents.
With this they hitch np with the sales department and
£et in some effeetive team mork.

This cregtian of ingpirational plans, to stimulate the
sglesman, is anotherbig job of an all-around adveriismg
department. The sales organization of many a big spe-
eialty campaign is stimulated and kept up to the mark by

the ideas that the advertising department puts out. Most
of the sales contests are origimated by the publicity de-
partment. Thus the advertising manager evolves the
plans for the inerease of the spirit and eompetltwe zeal
of the salesman.

Why are these sales department matters orlgmatod
in theadvertiking department? As.a rule it is-the resnlt
of the effort of the advertising depa.rtment to stir up'the
salesmen throngh an effort to convinee the salesman that
the current advertising is worth talking about, -

To do this consistently -the advertising department e RS sl B )
may get ont a publication designed {0 tell thg salesmian = | We 'J‘rj o1
about next fall’s advertising plans. Then graduglly the - 4w m..,r,,,,,,;'f?‘f‘f :
advertising department finds that the efficiency of the e SN S P an SR
advertising can he greatly ifereased by keeping the sales- | 3 =511y S O g e Rl
men keyed up, that gradually the job of stimnlating the
salesmen is taken over by the advertising manager.

And so it is often trne that an ad?ertising manager-
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sncrease his profits. (S)Tomggdtotb |
-mgm a cautious methed m |
Ancregse good-will. (4) person with latent

advertising ability for a in thts new ** profession.
Thl course, w kin ddmercd";ormaﬂy topargdanjdu-[

dents, costs 815. It 1s equavalent to a
sourse®which costs $95. » The entire 90 lessons will be

given exclusively with this ncwspaper free of charge. ©
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OTHER FUNCTIONS OF ADVERTISING DEPART-
MENT.

All adjuncts to advertising, such as sampling and
demonstration work, should be taken care of by the ad-
vertising department. Some recommend that the adver-
tising department should also be a clearing house for
complaints.  This hardly seems necessary. The adver-
tising department should sit in on discussions as to how
to handle complaints. Possibly it should have something
to say in regard to how the credit department should
dun a man for his money. But as to the actual adjust-
ments of complaints, sueh funetion belongs to the sales
department.

The advertising department of the Carborundum
Company is a good example of versatile functions. That
industry makes an absolutely different, special kind of
abrasive product, of variety which covers the biggest
arinding wheel down to the tiniest dental wheel. hey
first made the name of Carborundum known by using
national advertising. Now they pay most attention to
comvineing the dealer why he should push Carborundwma.

has far more to do with the selling ability of a given sales
force than the sales manager -himself. He gets up all
sorts of contests. For instance, this week he may put on
an imitation World Series. One office will be pitted
against another. All the salesmen of one braneh may be

- pictured with regular baseball uniforms insteéad of busi-

ness clothes. The spirit of haseball and many of itd ex-
pressionssge asrried through this eontest. Its purpese is
to interest the men and get them into eompétition with
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each other on the basis of sales reeord, which for this 7}
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stunt might be called ‘‘hatting reeords.”’

Lectures also often fit into the wark of an adqrtn-

ing department. For instanee, the advertising manager
of the Carborundum Company spends a good share of hm
time le(,tnnng before edncatloml mstltutlona. is is

(Iaasand on.a;blg segle. ity
tion work are lantern. 81@, and, in
pietures. Both these T on fo
may properh' be put in eham -&‘iﬂ ndvert




